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1.Introduction 
Translation is not a simple mechanic linguistic transference, but involves complex cross-cultural communication.Tourism translation is a kind of practical translation, which should be reader-oriented. So the translation needs to make sense to the readers of target language. Tourism translation under the context of globalization is, in fact, the exchanges among cultures. English and Chinese have different cultures, so translator must pay attention to the cultural differences between the two languages for successful cross-cultural communication. A good tourist text will arouse potential readers’ interest in the scenic spots, which will help both the development of Chinese tourist industry, and the output of Chinese culture and the enrichment of the target culture. 

2.The factors of obstacles in the process of tourism translating旅游翻译过程中的障碍因素
2.1. Caused by cultural factors such as cultural vacancy and cultural conflicts
The natural surroundings and social environment make people form their own particular customs and mental characters.Custom is a common phenomenon and it has a very profound influence on culture.Language is the carrier of culture. People of different countries may have totally different ideas on the same thing.
Different geographical environments, historical conditions, religious beliefs and social customs would result in phenomena of cultural vacancy and cultural conflicts, that is, there is no counterpart in target language. Such as Chinese term"阴阳"、“风水"can’t find a counterpart in other languages. The phenomena are very common in tourism translation.For example, in Chinese people's minds "dragon" is the symbol of their ethos; they regard themselves as the descendants of dragon and are proud of being so. In ancient china, the emperors were called "the real son of dragon". While in Western countries, people regard dragon as a kind of crucial monster and the symbol of evil. It's really a great contrast. This is a typical example of cultural conflicts.

2.2. Caused by different modes of thinking of people in different countries.
Modes of thinking are a cognitive process and it rules our language in the meantime.Take Chinese end Westerners as example. Chinese people prefer the thinking in images while English people prefer abstract thinking ways. Chinese people are characterized by their holistic thinking mode whereas Westerners are characterized by their linear thinking way. Chinese value intuitive thinking but Westerners value rational thinking.
As a result of it, Chinese tourists' final purpose is always to get rid of the troubles and to escape from reality. They value the beauty in scenic spots, with which could provide them mental pleasure of aesthetic impact. Chinese tourism texts adopt ways of associating, exaggerating and quoting allusions to stimulate tourists to have a further imagination and interests. Chinese tourism texts are complicated and emphasize on its form and it often use four-word phrase.
Western tourists tend to accept more accurate and authentic tourism texts. They pay much attention to its function but not form. So the words they pick are simple and easy to understand. The whole text is usually short and concise.For example, there's a Chinese tourism text: “水映山容,使山容益添秀媚,山清水秀,使水能更显柔情,有诗云:岸上湖中各自奇,山觞水酌两相宜。只言游舫浑如画,身在画中原不知”Translation Text:Here is the English tourism version of it "The hills overshadow the lake, and the lake reflects the hills. They are in perfect harmony, and more beautiful than a picture"

3.Methods of Tourism Translation 
3.1 Rewriting 改译
Rewriting aims at improving the readability of target text by reorganizing the content or structure of the source text. When the source tourism text is not well written, and when there are many ancient terms, the explanation of which will be wordy, then it is necessary for translator to use the rewriting strategy during the translation process in order to make the texts suitable for the reading habits of the foreign tourists.
Example:
岸上湖中各自奇, 山觞水酌两相宜。只言游舫浑如画, 身在画中原不知/The hills overshadow the lake, and the lake reflects the hills.They are in perfect harmony, and more beautiful than a picture
沣水东北流, 经丰邑之东, 入渭而注于河—《集传》/Records about the river can be found even in the earliest Chinese classic, which proves that the Feng River has been well known since ancient times

3.2 Amplification增译
In the process of tourism translation, translators may meet with some cultural factors about Chinese history, religion, customs, and so on. If translator applies literal translation, the target readers might not know such cultural factors because westerners do not live in the Chinese context. Then, in order to make target reader have a better understanding of the tourism translation, the translator should add some relevant background information.
For example,Chinese sentence"绍兴是越瓷的产地"would be translated to English version as "Shaoxing is the home of Yue Porcelain.(Yue is a state name used to refer to the Shaoxing region in ancient China)". If we didn't add the information in the brackets, the foreign visitor would be absolutely confused by the relation between"Shaoxing" and "Yue";Li Bai李白 could be translated as "Li Bai, he was one of the celebrated poets in the Tang Dynasty of China." In this way, foreigners could have a certain definition of this character;Si Chuan四川can be translated as Sichuan province or southwest China. This translation gives a further introduction to the geographical location of Sichuan;When introducing duanwu festival端午节, zongzi 粽子and other information, it would be difficult for foreign tourists who don't know the history to understand Quyuan's meaning. So we need to extend the introduction :Quyuan,a famous poets and politicians of Chu state in the Warring States period of China.泼水节 can't be translated into “water-sprinkling Festival”, but “A big festival for the Dai nationality to wish every one happiness by splashing water to one another”

3.3 Omission省译
Chinese is a language that is filled with abundant cultural factors. Tourism text is one of the text types that are usually imbued with cultural factors here and there. However, in order to achieve the aim of cross-cultural communication, translator can also resort to the method of cutting to deal with the cultural factor.Cutting is to omit certain parts   of the source text in the process of translation.Cutting is different from rewriting: the former simply cuts out the difficult part in the source text, while the latter uses one phrase or sentence to replace the difficult part.
For example, to describe China's mother river, “她 (黄河) 奔腾不息, 勇往直前, 忽而惊涛裂岸, 势不可挡, 使群山动容;忽而安如处子, 风平浪静, 波光潋滟, 气象万千。”" It tears and boils along turbulently through the mountains and at some places, flows on quietly with a sedate appearance and glistening ripples."                                                                                                      

3.4 Analogy类比
Analogy is a kind of rhetorical technique that compares two objects with similar characteristic. Analogy always work well in the tourist translation under the context of globalization, it likes a bridge between two cultures and makes the target texts easily acceptable.
For example,“银川是宁夏回族自治区的首府, 位于甘肃省中心。从明清以来, 她就是伊斯兰教在西北部的居住地和传播中心。”"Honored as a smaller Mecca, Yinchuan, the capital of the Ningxia Hui Autonomous prefecture is located in central Gansu Province.Since the Ming and Qing dynasties, Yinchuan has been the place for Moslems to live and the center of Islamic education in the Northwest."The translator compares the Western pilgrimage site "Mecca" to "Yinchuan" to make foreign readers understand Yinchuan more thoroughly and vividly.
By comparing the two similar things, foreign tourists can understand the foreign culture on the basis of their own culture. For example, the Wangfujing street in Beijing北京王府井 can be compared to the Ginza in Tokyo日本东京银座, the Fifth Avenue in New York美国纽约第五大街 and the Champs-Elysees in Paris.法国巴黎香榭丽舍大道 In China, there are Liang Shanbo and Zhu Yingtai梁山伯与祝英台; in the West, there are Romeo and Juliet罗密欧与朱丽叶. They are people from two worlds. Chinese well know济公,but in the West people may not know what kind of character he was. But we can translate that Jigong, Robin Hood inChina,robbed the rich and helped the poor.

3.5 Transliteration 音译
In English translation, transliteration is a method of translating in Chinese pinyin.Most of time transliteration applies for translation of names of people and administrative areas,such as "李白(Libai)"北京(Beiing)","银川(Yinchuan)"rather than "Silver Stream".However, simple transliteration can't convey any actual information to foreign tourists.
But, in fact, transliteration is usually combined with free translation such as"太湖(Tahihu Lake)",黄山(Huangshan Mountain)",天安门 Tian'anmen Square, 八达岭长城Badaling Great Wall and 承德避暑山庄Chengde Summer Resort. This translation not only deepens the understanding of western tourists, but also better conveys the information of Chinese regional culture. While if the name is not a two-word one, then the last word should not be transliterated such as "普陀山(Putuo Mountain)"and "峨眉山(Emei Mountain)"

4. Conclusion 
With the rapid development of tourism industry in China, it becomes urgent to translate Chinese tourism text into English. Tourism and culture are closely related. Foreign visitors come to China not only to enjoy the beautiful scenery but also to know more about the unique Chinese culture. Thus, tourism translation is in nature a kind of intercultural communication. For successful communication, translators should pay attention to the treatment of cultural factors.
Translation is both a linguistic transference and a cultural communication activity. So is tourism translation. Therefore, a translator should lay solid linguistic foundation and pay attention to the cultural factors in both languages to offer a good translation.
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